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WOULD RATHER WATCH VIDEO
VS

20% WOULD READ TEXT ONLINE

o mo

INTERNET USERS WHO WATCH IS THE CLICK-THROUGH RATE
VIDEO ONLINE EACH DAY IN AN EMAIL WITH A VIDEO

WEBSITE VISITORS ARE TO
BUY A PRODUCT ON AN ONLINE
RETAIL SITE AFTER WATCHING
A VIDEO

ONLINE CHOPPERS FIND VIDEO
HELPFUL IN MAKING SHOPPING
AND BUYING DECISIONS
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INTERACTIVE VIDEO

S A

ALLOWING U®G&E

RS
TO MAKE YOUR VIDEO
EFFICIENT
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ENGAGE VIEWERS BY LETTING THEM TAKE CONTROL OF YOUR
VIDEOS

DEVELOP STRONG STORYTELLING ACROSS ALL MEDIAS AND
PLATFORM

STRENGHTEN YOUR ONLINE IDENTITY DIFFERENTIATE
YOURSELF FROM THE COMPETITION
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PROVIDE
IN DEPHT DETAILS

SHORTEN YOUR CONTENT
BY SLICING EACH TOPIC

KNOW MORE
ABOUT VIEWERS'S CLICKS
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MAXIMISE RESULTS FROM ANY OWNED OR EARNED
MEDIA CHANNEL.

CREATE INTERACTIVE STORIES THAT CAPTURE
CUSTOMERS BY OFFERING CHOICE, TRANSFORM THAT
CHOICE INTO A CUSTOMER EXPERIENCE.

KOOKAI
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MAYBELLINE

NEW YORK




TRANSFORM BRAND AND PRODUCT VIDEOS INTO
SCALABLE, SEAMLESS SHOPPING EXPERIENCE

SIMPLE E-COMMERCE PLATFORM INTEGRATION
ENABLES REPLICABLE SHOPPING VIDEO MODULES THAT
CAN BE USED ACROSS WEB PROPERTIES

MAYBELLINE
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3/EDUCATIN

shu uemura

\ tokyo paris new york




FASILY PRODUCE PREMIUM VIDEO TRAINING
EXPERIENCES AT SCALE

WE MONITOR, MODIFY, AND GLOBALLY DEPLOY
CHANGES DYNAMICALLY TO EVERY PUBLISHED
LOCATION

SHU UEMURA
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CREATE TUTORIALS OR E-LEARNING PLATFORMS THAT
CAPTURE VIEWER'S ATTENTION WITH DRAG AND DROP
SCENARIOS, QUIZZES OR MULTIPLE CHOICE
ANSWERS MODULES

BORDAS
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THE CROSS SEGMENT VALUE-ADDED ELEMENT |

SIMPLE SOLUTIONS HELP MASTER THE POWER OF
INTERACTIVE VIDEO EXPERIENCES THAT DRIVE DEEP
ENGAGEMENT AND CAPTURE THE CONSUMER

DELIVER THE PREMIUM INTERACTIVE EXPERIENCE
THAT VIEWERS EXPECT |
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ITHE TECHNOLOGIEGS
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1/DEVICES ARE REVOLVING

2/TOP DOWN COMMUNICATION IS DEAD

S/INFLUENCERS ARE CHANGING THE EQUATION + BRANDS NEED TO
INTERACT

4/BUYER NEED TO MULTIPLE ACCESS CHANNELS PRIOR TO THE
PURCHASING ACT

5/BUYER NEED TO FEEL IN CONTROL

6/TECHNOLOGY IS NOW HERE TO MAKE IT CROSS CHANNEL, CROSS
PLATFORMS AND ALL AFFORDABLE

®@yumeego & adways




KOOKAi VIDEO
JEAN D’ETE KPI1’S

Période : 13/05/15 > 25/05/15

Enrichissements Durée moyenne
(zones interactives) d’engagement
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JEAN

KOOKAI
D

"ET

Semaine 1 Semaine 2 Total
13/05 > 20/05 21/05 > 27/05
Nombre de vues 3 065 1448 4 553
Taux de complétion 69,4% 67,3% 68,7%
Taux de clics moyens 3% 2,6% 2,9%
Durée moyenne 13,8s 6s 10,6s

d’engagement

Nombre de hotspots

12 fiches produites en iFrame
+1 hotspot final renvoyant vers
le site en lien externe
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7 HS 1 (la blouse)

Semaine 1

Taux de clics moyen
(%)

2,7%

Durée moyenne
d’engagement (sec)

12”2

Semaine 2

Taux de clics moyen
(%)

1,1%

Durée moyenne
d’engagement (sec)

01”9

Total

Taux de clics moyen
(%)

2,2%

Durée moyenne
d’engagement (sgc;)

082

HS 2 (la salopette)

5,4%

19”9

2,3%

07"6

4,4%

15"7

HS 3 (le pull)

1,9%

14”3

1,7%

07”3

1,8%

10”8

HS 4 (le short)
HS 5 (la robe)

1,9%
1,5%

16”6
04”5

0,9%
1,2%

01"5
07”0

1,7%
1,4%

1170
06"0

HS 6 (la veste)
HS 7 (le pull)

1,7%
1,1%

13"3
08”9

2,3%
1,0%

09”8
0”8

1,9%
1,1%

11”0
05”1

HS 8 (le jean)
HS 9 (la blouse)

1,3%
2,1%

07"2
1472

1,5%
1,6%

14”3
3"7

1,4%
1,9%

10”8
092

HS 10 (la jupe)
HS 11 (le top)

2,1%
0,7%

13”3
03”9

1,2%
0,4%

3"9
0”9

1,9%
0,6%

09"9
02"6

HS 12 (le jean)

3,8%

36”9

2,8%

13"

3,5%

26"5

HS 13 (renvoi vers
kookai.fr)

13,3%

N/A*

16,2%

N/A*

14,3%

N/A*
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YUMEEGO IS A DIGITAL VIDEO AGENCY

WE PROVIDE S TORBOARDENG K VIDEO SHOOTS,
LOCATION OR JMMICSERESF=SSRERNEEN - UL L EDITING
INTERACTIVE VIBEOVAND MOR &S

THE TEAM [ OF 6 SPASSIONATES ABOUT VIDEO,

INTERNET & BOCIAL MEDTA, WE SEEAK ENGLISH,
JAPANESE, FRENCH

LOCATED SOMEWHESE IN NAKAMEGURO, TOKYO, WE
ARE LISTENING TOGCIRNNAREBNEORNNET- DS (N OUR OWN
PRIVATE STUDIO

DISCOVER MORE AT YUMEEGO.COM
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