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Our Group and Vision

Our group Our Vision

Haveais dedicated to To become &uropean
iImproving personal welt leader in the field of
beingby enabling natural health
consumers to take care of
their health through
natural and organic
products
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Average growth Subsidiaries International
since 2016 internationally presence




International ambition with experienced staff

‘ Headquartersand ‘ Subsidiaries ‘ Localpartners
production site
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Marketing/ Regulatory International Production
R&D / quality
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HAVEA : irhouse Made In France production

Headquarters production site and R&epartmentlocatednearNantes

AMade in Francegroduction

Headquartersand

/ production site
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Certification
O FSSC 22000 Reference standard for
o the production of food
Food Safety System supplements. Control of the
Certification 22000 . . .
w— entire production chain for
maximum safety by taking
special precautions

(allergens).




Key 2021 figures

France
= International

®Pharmacy
€~215m

Net sales mDrugstores &

large retail
D2C

Other

D2C includes e-commerce, marketplace and mail orders

2 MAIN SEGMENTS

m Food
supplements

700 SKUs

u Hygiene
/ skin care




Strategic brands

3 priority brands internationally

& L &
fitavea ; Biolane

5 STRATEGIC BRANDS

m Vitavea The esseptial CIinicaIIyp.roven& Completenaturalcare
comprehensivdood naturalsolutions for RX range for babiesrom
supplementbrand unmet medicalneeds hygieneto food

Aragan accessible for all in gynaeco & ophtalmo supplements

Preferred

Top 5 brands
~83% net sales

m Biolane

» Densmore

B Dermovitamina

Other

First and only
French food
supplements
brand to be
omnichannel

Naturality

Innovation

Among Top 3
preferred brands
for ophthalmo.
AMD and
glaucoma
prescription

Naturality

Innovative and

@ efficient

consumer
focused
product

brand used in
French clinical
maternities

Biosourced
recyclable
packaging,
biodegradable
formula
Naturally
protective for
the baby

Specialist of
the baby 1000 |
first days needs




Vitaveapresentation 1stbrandfromHAVEA group
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Vitavea is a brand of the French gusup
frealth.



\’ itavea

Natural health, well-being and beauty
within easy reach

\/




OUR
MISSION

To support consumers in
their approach by offering
natural, safe and effective

health products.



47 yearsof expertise in Natural Health & Beauty Care

1975

Foundation ofYvesPonroyLaboratories

YvesPonroy biologist, nutritionistand Doctor of Sciences
conductedhisfundamental researchewithin this laboratory
oriented towards a more humanistic amthysiological
approach to health

His researches diong chain phospholipidbave been very
quicklyinternationally renowned.

Food supplementre thus being developed and distributed.

1996

Strategic decision : thR&D companyill become a proper
industrial firm with the managementof the whole production

2001

The company established itself\lendée(France) The
environmentfriendly productionunit has been created,
compliant with the requirements of Good Manufacturing
Practice to produce food supplements and cosmetics.




VITAVEA SANTE

manhaé

A complete & natural
range, with active
ngredients known to
naturally meet the specific
needs of women at every
stage of their lives.

FORCE G

A complete range of tonics
100% naturaland/or organic
to reinforce vitality with a
trio of recognised active
mgredients

biotique

A comprehensive probiotics offer
combining optimal formulas and

clear indications.
Ultrabiotique, the microbiota expert.

A 100% natural and organic brand
that is committed to quality,
efficacy and respectful of its
environment.

NUTRICAP

T om—

The complete hair care range
for beauty and health of the
hair.

Based on essential natural and
organic active ingredients,
Nutri'sentiels is a comprehensive
range to meet all needs

Grapefruit

seed extract
Organic

Pioneer and leader on the grapefruit
seed market, the range offers highly
concentrated formulas to naturally
support defences .

The most comprehensive vitamins
range on the market, combining
an ideal dosage with optimal
formulation to meet all needs




Pre
Menopause

M enopause

Health
Well-being

Hygiene
Intimate
comfort

MADE IN
FRANCE

manhaé

Manhae is the specialist range
for all women. A complete
range, with active ingredients
known to naturally meet the
specific needs of women at
every stage of their lives.



MANHAE SUCCESS STORY

of market share

evol. mvolume

% HORMONE-FREE

) NO CONTRAINDICATION

===

& COMPATIBLE WITH HORMONAL
THERAPY TREATMENT

@) PROVEN
EFFECTIVENESS




MANHAE

Menopause

manhad& ™|

manhaé

Ménopause

manhaé
Ménopause Expert

@

MANH1V
Capsules
Format 1month

Stress & . . .
] Slimmin /] -\
Fatigue Lghtlegs

manhaé

MANH2V MANH3V MANHGUMV
Capsules Capsules Gummies
Format 2months Format 3months

MANHBV
Capsules
Format 2months

manhaé

Sérénité

(ficayea

MANHMINCVY MANHMINCGV
Capsules Gummies

MANHSERV
Capsules

MANHCIRCV
Capsules

Beauty &health
hair

manhaé

Pregnant&
- - Breastfeeding - Intima comfort
Women

manhaé

uilibre

BUMMmIEs

e 8 Ve
FORCE™, VITALITE™

MANHCAPVY MANHCAPGUMV MANHGROEXPV MANHALEXPV MANHITMV
Capsules Gummies Capsules Capsules Capsules
, manhaé manhaé
manhaé S

GUMMIES

®

MANHSAV ~ MANHSHV
MANHSOLGUMV MANHSOLV MANHBRONZVMANHBZGUMV Soothing Moisturizing
Gummies Capsules Capsules Gummies cleansingcare cleanser

Bottle of 200 ml Bottle of 200 ml




MANHAE

Mmanhaé

Ménopause

@ Sans hormones

@ Pré-ménopause & ménopause

@ Confort & bien-étre

Formule exclusive

Endophospholipides®

Fer - Zinc - Bourrache - B9 - Oméga-3

PRODUIT EN

[2MOIS - 60 CAPSULES | FRANCE

m?m?f manhaé

MANH1V MANH2V
Cure 1month Cure 2 month
30 capsules 60 capsules

- MENOPAUSE

Hot flashesemotionalwell-being

Premenstruakyndrome swelling dryness

Cellularageing fatigue

manhaé

e
e —
e

MANH3V
Cure 3 month
90 capsules

HOT FLUSHES
AND NIGHT SWEATS
MOOD
DISORDERS
@ SLEEP DISORDERS
W% PREMENSTRUAL
SYNDROME

o FATIGUE
@ VAGINAL DRYNESS




MANHAE -

2007 multicentric study

EFfi f Manal ome and in @ Biofortis - Tri 0. 6807
on: 101 woman in > 76.
Re after a 1 month course
% B manhaé only
85 83 81 manhaé administered in addition to HRT
8o 74
70 64 69
60
50
40
30
20
10
© : Hot Night Waking Heavy Skin
S flushes sweats at night legs radiance

201/ Study
Mon

>Ntric st
CenNutriment -

dy on the efficacy of Manhaé on

pulation: 305 worman age 45 to

related disorders.

[l Number of hot flushes per week
[l Score Number X Intensity of hot flushes

-46%
vs Po

N<O.000
p<0,000I1

-60%
vs PO
-45% p<0,0001

-E00°
vs PO S9%

pP<0,0001 vs Po
i p<0,0001

Po P1 month
Dito D7 D22 to D28

P2 months
Dso to D56







