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[bookmark: _Toc116900550]About the Survey
Purpose and scope of the survey
We would like you to invite you to participate in the French Investors’ Survey carried out by the French Chamber of Commerce and Industry in Poland (CCIFP) and KPMG in Poland on the occasion of the forthcoming 20th anniversary of CCIFP’s activity in Poland.
The purpose of the survey is to summarize the last years of French investors’ presence in Poland and evaluate their contribution to Polish economy.
Our research aims to identify:
How French companies evaluate doing business in Poland
How did French companies enter the Polish market
What are the challenges on the Polish market
How the French companies are contributing to the business, social and natural environment (Corporate Social Responsibility)
What are the plans and future perspectives for the French investors in Poland
Research project will involve also in-depth interviews with selected executives from French companies in Poland.
The results of this survey will be presented in research report planned for the first quarter of 2014. 

How to participate
Please email the completed questionnaire until 6 September 2013 to mariusz.kielich@ccifp.pl or post it to: CCIFP, ul. Widok 8, 00-023 Warszawa.
We ask you to take part in the survey and complete the attached questionnaire. All information provided to us will be treated as confidential and will not be directly attributed to you or your organization without your permission. Filling the questionnaire should not take more than 15 minutes.

About us
CCIFP
The French Chamber of Commerce and Industry in Poland is one of the most active bilateral chambers of commerce in Poland, with more than 400 members with French and Polish equity.
KPMG
KPMG in Poland is a part of global network of professional services firms providing audit, tax and advisory services. We employ more than 1200 people in Warsaw, Kraków, Poznań, Wrocław, Gdańsk, Katowice and Łódź.

Contact details
In case of any questions regarding the survey please contact:
	Bogusław Kowal
Director, Audit, French Desk
KPMG in Poland
E bkowal@kpmg.pl 
T +48 22 528 1048
Vanessa Crevola
Senior Manager, Audit, French Desk
KPMG in Poland 
E vanessacrevola@kpmg.pl 
T +48 22 528 1105
Piotr Kuskowski
Executive Specialist, Knowledge Management & Research
KPMG in Poland
E pkuskowski@kpmg.pl 
T +48 22 528 1352
	Mariusz Kielich
Communication & PR Manager
CCIFP
E mariusz.kielich@ccifp.pl 
T : +48 22 696 75 95
[bookmark: _GoBack]Monika Constant
General Director
CCIFP
E monika.constant@ccifp.pl 
T :+48 22 696 75 88



Survey Questionnaire
If not indicated otherwise, please select only one answer per question
Entering the Polish market
1. What year did your company enter the Polish market (incorporation or initial involvement of French equity)?
[bookmark: Text14]Year:      
2. How did your company enter the Polish market?
Please select any number of relevant answers
[bookmark: Check113]|_| Greenfield investment (establishing a new manufacturing site or office)
|_| Acquisition of a private company
|_| Privatization
|_| Merger
|_| Joint venture
[bookmark: Text15]|_| Other. Please specify:      
3. What is the main sector your company operates in?
|_| Manufacturing
	|_| Consumer goods
|_| Industrial goods
|_| Energy, utilities
|_| Construction & real estate
|_| Retail/wholesale trade
|_| Transport, spedition and logistics
|_| IT, technology, media and telecommunications
|_| Banking and finance
|_| Professional and B2B services
|_| Other. Please specify:      

4. What type of operations have you opened in Poland?
Please select any number of relevant answers
|_| Manufacturing
|_| Distribution/logistics
|_| Sales
|_| Marketing
|_| Public Relations
|_| Finance
|_| HR
|_| Administration
|_| Shared Service Centre (providing services to other group members)
|_| Research & Development
	|_| Research & Development Centre (providing services to other group members)
|_| Other. Please specify:      
Poland as an investment destination
5. How do you perceive the overall investment attractiveness of Poland?
|_| Very positive
|_| Positive
|_| Moderate
|_| Negative
|_| Very negative
6. Relative to other European markets, how did the Poland’s investment attractiveness changed during the 2008-present economic slowdown?
|_| Strongly improved
|_| Rather improved
|_| No change
|_| Rather deteriorated
|_| Strongly deteriorated
7. How do you perceive the overall ease of doing business in Poland?
|_| Very positive
|_| Positive
|_| Moderate
|_| Negative
|_| Very negative
8. Was it worth to invest in Poland? How do you perceive the outcomes / effects of your company’s investment in Poland so far?
|_| Very positive
|_| Positive
|_| Moderate
|_| Negative
|_| Very negative

9. Can you describe the investment project in Poland your company is especially proud of?
     

10. Would you recommend Poland as an attractive destination to other foreign companies that are not present here?
|_| Yes
|_| No
11. Please assess Poland’s attractiveness as an investment destination
Please rate each of the listed dimensions
Public sector
	
	Very positive
	Positive
	Moderate
	Negative
	Very negative
	Can’t assess

	Political risk
	|_|
	|_|
	|_|
	|_|
	|_|
	|_|

	Red tape / bureaucracy
	|_|
	|_|
	|_|
	|_|
	|_|
	|_|

	Corruption
	|_|
	|_|
	|_|
	|_|
	|_|
	|_|

	Level of taxation
	|_|
	|_|
	|_|
	|_|
	|_|
	|_|

	Transparency / simplicity of tax / legal system
	|_|
	|_|
	|_|
	|_|
	|_|
	|_|

	Stability of tax / legal environment
	|_|
	|_|
	|_|
	|_|
	|_|
	|_|

	Availability and level of public support (grants, incentives, special economic zones etc.)
	|_|
	|_|
	|_|
	|_|
	|_|
	|_|

	Overall assessment
	|_|
	|_|
	|_|
	|_|
	|_|
	|_|




Economy
	
	Very positive
	Positive
	Moderate
	Negative
	Very negative
	Can’t assess

	Geographic location
	|_|
	|_|
	|_|
	|_|
	|_|
	|_|

	Growth perspectives
	|_|
	|_|
	|_|
	|_|
	|_|
	|_|

	Stability of the economy
	|_|
	|_|
	|_|
	|_|
	|_|
	|_|

	Size of the local market
	|_|
	|_|
	|_|
	|_|
	|_|
	|_|

	Innovativeness
	|_|
	|_|
	|_|
	|_|
	|_|
	|_|

	Currency risk
	|_|
	|_|
	|_|
	|_|
	|_|
	|_|

	Quality of life
	|_|
	|_|
	|_|
	|_|
	|_|
	|_|

	Overall assessment
	|_|
	|_|
	|_|
	|_|
	|_|
	|_|



Business environment
	
	Very positive
	Positive
	Moderate
	Negative
	Very negative
	Can’t assess

	Availability of local suppliers
	|_|
	|_|
	|_|
	|_|
	|_|
	|_|

	Quality of local suppliers
	|_|
	|_|
	|_|
	|_|
	|_|
	|_|

	Payment morality (timeliness of settling accounts by buyers)
	|_|
	|_|
	|_|
	|_|
	|_|
	|_|

	Level of competition
	|_|
	|_|
	|_|
	|_|
	|_|
	|_|

	Level of market regulation
	|_|
	|_|
	|_|
	|_|
	|_|
	|_|

	Availability of external financing
	|_|
	|_|
	|_|
	|_|
	|_|
	|_|

	Overall assessment
	|_|
	|_|
	|_|
	|_|
	|_|
	|_|




Infrastructure
	
	Very positive
	Positive
	Moderate
	Negative
	Very negative
	Can’t assess

	Quality of transport infrastructure
	|_|
	|_|
	|_|
	|_|
	|_|
	|_|

	Availability of office / commercial / industrial space
	|_|
	|_|
	|_|
	|_|
	|_|
	|_|

	Quality of office / commercial / industrial space
	|_|
	|_|
	|_|
	|_|
	|_|
	|_|

	Cost of office / commercial / industrial space
	|_|
	|_|
	|_|
	|_|
	|_|
	|_|

	Overall assessment
	|_|
	|_|
	|_|
	|_|
	|_|
	|_|



Workforce
	
	
	Very positive
	Positive
	Moderate
	Negative
	Very negative
	Can’t assess

	Workforce: managerial level
	Quality
	|_|
	|_|
	|_|
	|_|
	|_|
	|_|

	
	Availability
	|_|
	|_|
	|_|
	|_|
	|_|
	|_|

	Workforce: white-collars / experienced hires
	Quality
	|_|
	|_|
	|_|
	|_|
	|_|
	|_|

	
	Availability
	|_|
	|_|
	|_|
	|_|
	|_|
	|_|

	Workforce: white-collars / graduates
	Quality
	|_|
	|_|
	|_|
	|_|
	|_|
	|_|

	
	Availability
	|_|
	|_|
	|_|
	|_|
	|_|
	|_|

	Workforce: blue-collars (physical workers)
	Quality
	|_|
	|_|
	|_|
	|_|
	|_|
	|_|

	
	Availability
	|_|
	|_|
	|_|
	|_|
	|_|
	|_|

	Labour regulations
	Flexibility of employment
	|_|
	|_|
	|_|
	|_|
	|_|
	|_|

	
	Social security and taxation costs
	|_|
	|_|
	|_|
	|_|
	|_|
	|_|

	Labour costs (employee expectations)
	|_|
	|_|
	|_|
	|_|
	|_|
	|_|

	Education level
	|_|
	|_|
	|_|
	|_|
	|_|
	|_|

	Overall assessment
	|_|
	|_|
	|_|
	|_|
	|_|
	|_|



12. Which of the listed factors are the most important for you when assessing the investment destination?
Please select up to 5 most critical factors
	Public sector
|_| Political risk
|_| Red tape / bureaucracy
|_| Corruption
|_| Level of taxation
|_| Transparency / simplicity of tax / legal system
|_| Stability of tax / legal environment
|_| Availability and level of public support (grants, incentives, special economic zones etc.)
Economy
|_| Geographic location
|_| Growth perspectives
|_| Stability of the economy
|_| Size of the local market
|_| Innovativeness
|_| Currency risk
|_| Quality of life
Business environment
|_| Availability of local suppliers
|_| Quality of local suppliers
|_| Payment morality (timeliness of settling accounts by buyers)
|_| Level of competition
|_| Level of market regulation
|_| Availability of external financing

	Infrastructure
|_| Quality of transport infrastructure
|_| Availability of office / commercial / industrial space
|_| Quality of office / commercial / industrial space
|_| Cost of office / commercial / industrial space
Workforce
|_| Workforce quality/availability: managerial level
|_| Workforce quality/availability: white-collars / experienced hires
|_| Workforce quality/availability: white-collars / graduates
|_| Workforce quality/availability: blue-collars (physical workers)
|_| Labour regulations – flexibility of employment
|_| Labour regulations – social security and taxation costs
|_| Labour costs (employee expectations)
|_| Education level



Plans for the future
13. What are your plans in Poland for the near future (up to 3 years)?
|_| Increase the scope of investment in Poland
|_| Maintain the existing scope of investment in Poland
|_| Decrease the scope of investment in Poland
|_| Leave Poland / relocate
14. What are your investment plans in Poland for the near future (up to 3 years)?
Please select any number of relevant answers
|_| New R&D Center
|_| New Shared Service Center
|_| New manufacturing plant
|_| New office/branch
[bookmark: Text16]|_| Other. Please specify:      
|_| No new investments planned at this time.
15. How will the number of your company’s employees in Poland change within the next year?
|_| Increase by > 10%
|_| Increase by 6-10%
|_| Increase by 1-5%
|_| No change
|_| Decrease by 1-5%
|_| Decrease by 6-10%
|_| Decrease by > 10%

16. How will your company’s consolidated revenue in Poland change within the next year?
|_| Increase by > 10%
|_| Increase by 6-10%
|_| Increase by 1-5%
|_| No change
|_| Decrease by 1-5%
|_| Decrease by 6-10%
|_| Decrease by > 10%
Corporate Social Responsibility (CSR)
17. What percentage (estimated) of your workforce in Poland are women?
[bookmark: Text18]Management & Supervisory Board:      %
Managerial level:      %
Specialist & blue-collar level:      %
18. What is the role of CSR of your company formal strategy and values in Poland?
|_| Very important
|_| Important
|_| Rather unimportant
|_| Unimportant
19. Does your company run CSR programme/projects in Poland?
|_| Yes
|_| No
|_| No, but we are considering it
20. If yes, are they driven by the global owner or locally in Poland?
|_| Global owner
|_| Locally in Poland
|_| Both

21. If yes, in what CSR areas are you active?
Please select any number of relevant answers
Own workplace
|_| Work-life balance
|_| Diversity
|_| Equal treatment / respect (gender, age, disability, nationality, race, religion etc.)
|_| Other. Please specify:      
Environment
|_| Environmental protection
|_| Responsible use of natural resources / energy saving
|_| Alternative mobility solutions (eg. electric/hybrid cars, car-sharing, reduced business travel)
|_| Other. Please specify:      
Community
|_| Social inclusion / fighting poverty
|_| Development of local communities
|_| Education
|_| Healthcare
|_| Promotion of French culture
|_| Privacy protection
|_| Other. Please specify:      
Marketplace
|_| Building mutual trust among business partners
|_| Fair trade
|_| Building trust among consumers
|_| Supporting development of French-Polish relationships
|_| Other. Please specify:      
|_| Other. Please specify:      

22. Does your company run an employee volunteering programme?
|_| Yes
|_| No
|_| No, but we are considering it
23. Can you describe the CSR project/programme your company is especially proud of?
     
24. In what CSR areas are you going to start the activity / increase its scope in the near future?
Please select any number of relevant answers
Own workplace
|_| Work-life balance
|_| Diversity
|_| Equal treatment / respect (gender, age, disability, nationality, race, religion etc.)
|_| Other. Please specify:      
Environment
|_| Environmental protection
|_| Responsible use of natural resources / energy saving
|_| Alternative mobility solutions  (eg. electric/hybrid cars, car-sharing, reduced business travel)
|_| Other. Please specify:      
Community
|_| Social inclusion / fighting poverty
|_| Development of local communities
|_| Education
|_| Healthcare
|_| Promotion of French culture
|_| Privacy protection
|_| Other. Please specify:      
Marketplace
|_| Building mutual trust among business partners
|_| Fair trade
|_| Building trust among consumers
|_| Supporting development of French-Polish relationships
|_| Other. Please specify:      
|_| Other. Please specify:      
Respondent’s details
25. Company
[bookmark: Text17]     
26. Respondent’s name
     
27. Job function
     
28. Email
     
29. Phone
     
30. Please indicate the level of affiliation of your company with French capital:
|_| Direct 100% ownership by French entities
|_| Direct majority ownership by French entities
|_| Direct minority ownership by French entities
|_| Indirect ownership by French entities
|_| No direct/indirect French ownership, only historical links with France
31. Please indicate the number of employees in Poland:
|_| Up to 49
|_| 50-249 
|_| 250-499 
|_| 500-1000 
|_| More than 1000

32. What percentage (estimated) of your workforce in Poland is of French origin?
Management & Supervisory Board:      %
Managerial level:      %
Specialist & blue-collar level:      %
33. Please indicate the level of your company’s consolidated annual revenue in Poland:
|_| Up to PLN 20 million
|_| PLN 20-49 million
|_| PLN 50-100 million
|_| PLN 101-200 million
|_| PLN 201-300 million
|_| PLN 301-400 million
|_| PLN 401-500 million
|_| More than PLN 500 million

Thank you for participating in the survey!
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