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Cosa facciamo

CLIENTI

Iniziative.che
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socialeed
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4 Progetti

7800h cittadinanza attiva

110 Cittadini

18.000 Merits
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Traslazione al mondo business

RIGENERAZIONE URBANA PERIFERIE

R E D O

RISCHIO DI DEGRADO

COMUNITA’ ATTIVA e COINVOLTA

RELAZIONI DI QUALITA’

VALORE DEGLI IMMOBILI
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PLANET

smart city
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Andrea Vecci, Resp. Comunicazione REDO Sgr Sabina, Commerciante
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Il nostro percorso
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Actual safe round

H Already Raised

Progress

B Hard commitment
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" THE FUNDRAISING DEAL:

* VALUATION CAP (pre-money): 3m €
. VALU%TION FLOR (pre-money): 1m €
» DISCOUNT: 20%
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Gamification [ E———

A water utility company who wants to engage users
to be part of a resilience and sustainable water
community

Citizens: participates

. .@.
to read in-app o0 i
knowledge-bites Z 'i @
Citizens: do

positive actions
Citizens: earn
statuspoints+ ~ " " T " T ~-T~-—--- >

merits coins

Citizens: enjoy m
access to

governance and

Merits App

Citizens: continue

S participating in the game
loops
p . Citizens: earn
; I ) g
s }I === = - - status points +
Citizens: use the merits coins e Citi . P . = T merits coins
to buy goods and services ftizens: earn
status points + Citizens: share

merits coins ideas
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Cura di Sé

Gamification Personalizzata ' -

Cura della Comunita N :
Engagement dei Dipendenti
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Offerta di Valore

Engagement delle Persone Semplice e Personalizzato

®
o
Dati di Impatto Oggettivi e Validati Merits

Ecosystem

Narrazione di lmpatto Salida ed Accurata



La mobile app: Merits Economy

Benvenuto
in Merits

Progetti

»® pPARTECIPA

Organizzazioni

$ parTECIPA

# Download on the
| App Store

Progetti Organizzazioni

@ Vicino a me Q

GETITON
® Google Play

Conosci altri m

coinvolto

Ecosistema Google
- Scalabile e Affidabile

Personalizzazione
Project Set-up
Al- Alfred Effect




Prossimi Passi

‘. »
Presentazione in anteprima di Merits 2.0

Intervista di Co-design

Pre-progettazione personalizzata

7 Glugno 2025

Merlts 2.0

Boost[youpSomal Impact »






Merits Nelrri

Roberto Sanlorenzo

Founder — CEO
roberto.sanlorenzo@ merits.it

https://www.linkedin.com/in/roberto-sanlorenzo/
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Fonti

e Journal of the Academy of Marketing Science.
e “Activating the sustainable consumer: The role of customer involvement in corporate sustainability»
* Manuel Reppmann - Stephan Harms - Laura Marie Edinger-Schons - Johann Nils Foege

* Journal of Marketing — American Marketing Association
 How to SHIFT Consumer Behaviors to be More Sustainable: A Literature Review and Guiding Framework
e Katherine White , Rishad Habib, and David J. Hardisty

* The role of customer engagement behavior in value co-creation: A service system perspective
* Dr Elina Jaakkola. Postdoctoral Researcher
* Department of Marketing and International Business Turku School of Economics, University of Turku
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