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SOCIAL

ENVIRONMENT
CLIMATE CHANGE
SUSTAINABLE SUPPLY CHAIN
CORPORATE SOCIAL RESPONSIBILITY
Energy e Responsible Responsible CSR Health & Social Ethlc_s &
Production Sourcing Reporting Safety Accountability Compliance
+ Bioenergy + Carbon Footprint + Environment MS +« Responsible + Sustainability + Health & Safety + SEDEX * Business Ethics
* Energy + Carbon Offsetting  (ISO 14001) Sourcing Report MS (ISO 45001) Members + Anti-bribery
Certificates & Removal « Water + Forest & Wood Assurance + Biosafety MS Ethical Trade + Data Protection
* Energy + Carbon Neutrality  Management + Metals & Minerals + Socially + SafeGuard Audits (SMETA) & Privacy
Management * Net Zero Target - Waste + Biomaterials Responsible + Social
+ Climate / Green Management & + Food & Seafood Investments Accountability
Finance Recycling + Biomaterials (SA8000)
* Food & Seafood * Gender Equality
Circular+
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CORPORATE RESPONSIBILITY & SUSTAINABILITY CIRCULAR"'

\-’

RESPONSIBLE e R ol N R R e CLIMATE CHANGE
PRODUCTION "W '

;4 3 ) R Improve energy efficiency and
Manage your organization’s %5 8 ST Bk E e o YRR verify, reduce and offset your
consumption of water, BN ' | B\ e el e P - Ty carbon emissions to give
materials, and reduce your e T ‘ R <, BB T ol ok transparency to climate change
direct impact on emissions to - gL : B Vil T - impact mitigation.
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CORPORATE SOCIAL

TAINABLE SUPPLY
SUS SU RESPONSIBILITY

CHAIN

Control your supply chain and
help implement and promote good
labor practices, human rights and
fair operating practices at work.
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‘; PEFC International Sustair AHW

& Carbon Certificatic

Ensure sustainable resource use
and lower your environmental
impact.
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— SOCIAL RESPONSIBILITY
ALLIANCE £08 |SO 50001 ISO 14064 \&

WATER STEWARDSHIP ENORGY MANAGEIMENT ~ EMISSIONS

Certification

Better farming

‘&y Better future
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MANAGING ESG WITH BUREAU VERITAS

SUSTAINA

PERFOM/

EFFECTIVE TOOLS FOPR" BETTER ENGAGEMENT
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DRNING ANAZI0US CORPORATE CLIMATE ACTION

SCIENCE BASED TARGETS INITIATNE
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WHITEPAPER

THE TASKFORCE ON
CLIMATE-RELATED

FINANCIAL DISCLOSU

(TCFD) AND HOW IT

AFFECTS YOUR BUSII

I )

TCFD

FinalReport

Recommendations of
the Task Force

on Climate-related
Financial Disclosures
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ESG TRENDS IN THAILAND




E

“Environmental, Social and Governance factors
considered by companies, investors, public sectors and
other organisations in a wide range of decision-making
processes and situations including strategy, purpose,
financing, company reporting and supply chain
management.”




ESG VS
Sustainabilit

Using Environmental, Social and Governance
factors to evaluate companies on how far
advanced they are with sustainabillity.

Sustainabilit

A business achi¥es long-term
corporate success.




KEY ESG TRENDS FOR 2022

» Net Zero Action

Natural capital

" Social Issues In Supply

Chain -
- 1 . - d - 0 Justtransition Credible Netzeroactions
Climate, Biodiversity, And plans  sustainablo o s
' ebt market
i
Othe r EnVl ronmental ESG-skilled f'i:ﬁ:::::igl
Concerns c:':gcégt; :ong:: services
. . leaders
" Social Issues — Like Divestment
. ' ' VS. engagement
Dlvers:.l‘ty’ EqU.lty, And S Credible disclosure
Inclusion And Worker
Wellbeing Shdbl

supply chain

= Natural Capital And
Biodiversity Risks

Source: S&P Global

= Raising The Importance Of
ESG To Credit 18
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REGULATORS

The Securities and Exchange
Commission (SEC) requires all listed
companies to disclose information in
the 56-1 One Report Form (ESG report)
from 2022 onwards and disseminate
Investment governance principles or
Investment Governance Code (I-Code)
for managing conflicts of interest.

SEC

The Stock Exchange of Thailand (SET) is
promoting sustainable development in
the capital market sector with regard to
the environment, social and corporate
governance( ESG).

= Scoring and developing ESG data, such as
publishing ESG ratings of listed companies.

= Raising awareness, such as awarding SET
Awards for ESG operations

o SET




SET ANNOUNCING THE LIST OF SUSTAINABLE STOCKS THSI
(THAILAND SUSTAINABILITY INVESTMENT) FOR THE YEAR 2022

Market Cap. 14 Trillion B

il Company
number by

sector

Ref: https://www.set.or.th/



SUSTAINABLE STOCK INFORMATION (ESG INVESTMENT)

sustainable investment

Sustainable investment is an investment trend attracted by investors around the
world. by considering environmental performance (Environmental), society
(Social) and corporate governance (Governance) or ESG of the business to be
used in making investment decisions. and business valuation

ESG

Investment |

P

£
Businesses with good ESG reflect their competitiveness and

JJ
potential for long-term growih.
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WHY ARE THE LISTED COMPANIES CONCERNED
ABOUT THEIR ESG DISCLOSURE?

B Reputation
Engage with consumer and external

stakeholders by disclosing ESG performance
@ B Risk Reduction

Transparency Disclosure ESG performance
helps mitigate risk.

B Financial Performance

Better sustainability performance leads to
T lower cost of capital, better stock prices and
———— improved operation performance.

Regulation

Increasing demand by regulators to report
ESG matters.




WHAT’S NEXT?

Green Exchange

v

F 3

Green
| [ = (Create more ESG investment stars

Climate * Promote green IPOs, green bonds
| = Construct a variety of ESG indices, portfolios

Low carbon = |nitiate SE IPOs, social bonds

| ' 1 = Develop social digital coins, social funding platform

Climate change Climate change Other : glrzl?red?gr?tgr ei'::?'l:# ;;amable DG B PR O

mitigation adaptation environmental

Green Bonds e : _ ESG index (SETTHSI)
Carbon Credits SIS B Sustainable finance ESG Funds
Green Infra Funds




ESG

ENVIRONMENTAL
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GOVERNANCE

Environmental Reporting Disclosure
Environmental Management Policy
Environmental Management System
Eco-efficiency

Energy Consumption

Water Use

Pollution and Toxic

Climate Change

Board Structure

Materiality Analysis & Disclosure
Risk & Crisis Management
Business Ethics

Customer Relation

Corporate Branding

Tax Transparency

Cyber Security Management
Personal Data Protection




ESG MEASUREMENT INDICATORS

Environment Social Governance

" The assurance statement " Labor Practice Indicators = # Board Meeting
= Total certified / audited / " Discrimination & Attendance

verified Harassment = Board Gender Diversity
* GHGs Emissions report " Diversity Indicator (# of female directors)
" Total water use " Share in total workforce = H# material issues
" Total waste disposed " Gender Pay Indicators " # emerging risks
=" TCFD Disclosure " # conducted a human = % coverage Codes of
" Climate-Related Targets rights assessment Conduct

" Employee Turnover Rate = (Cash Tax Rate (in %)
= #Incident Response Plan
teste

# oA T




ESG PREPAREDNESS »°

FTSE4Good

$2 Ceres  S&P Global
MSCI &

|

bof 11:81

I Roadmap to

A

Feedback Report

Gap Analysis
and Feedback Report

Sustainability
= Long Term
ESG Self- Planing
Assessment » Improvement
Program

Verify Assessment Result




BEST PRACTICES
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-
PDJ: Jewelry Manufacturer
Hires people with hearing loss

* Hire people with hearing loss
* Trains them to become jewelry
craftsmen expert

* Provide scholarship for them to study
after work

N Thai
\ Union

>
TU: Processed Seafood Manufacturer
Sea Change Project: Improve labor work quality

* Work closely with suppliers to ensure
responsible sourcing and fair labor
practices in compliance with legal
regulations and international standards

* Advise supplier on how manage
worker’s health and safety

Ref : https://www.setsustainability.com/




CORPORATE ESG SHOWCASE : ENVIRONMENT

whox

‘ EastWater

GROUP

' EASTWATER: Raw water supplier

Upcycling the Ocean Clean Water for Community

* Develop innovation to turn plastic waste « Apply its water management skills to
in the ocean into fiber, used for clothing, conserve water and he|p local
bags and shoes. communities access to clean water

* This helps fight with Thailand’s plastic
waste crisis and add economic value

Ref : https://www.setsustainability.com/



S & P GLOBAL RATING : UNILEVER PLC

‘ Global Gold Class

ESG Profile Score Preparedness Opinion ESG Evaluation
(Scoring Impact)
75/100 _
Bestin class (+ 14)
E @
s @
G @ |
0 20 40 60 80 100 8 9/1 00

Companv-specific attainable and actual scores A higher score indicates better sustainabilitv




COMPONENT SCORE

Environmental Profile

Social Profile

Governance Profile

Sector/Region Score 37/50 Sector/Region Score 34/50 Sector/Region Score 28/35
Greenhouse AR Workforce and Structure and
; o Strong . . Good . Strong
‘E gas emissions diversity oversight
o W d V= Saf
] | l astg an Strong v= atety Strong Code and values Strong
pollution v= management
by
| % Customer Transparency
g=' | Water use Good engagement Strong il and reporting Strong
L?‘”d. use.and Good Communities Strong 1= Fmanqal and Neutral
biodiversity = operational risks
78‘ [l General factors Nonhe 78‘ [l General factors Nonhe 78‘ [l General factors Nonhe
ﬂv (optional) ﬂv (optional) Elv (optional)
Entity-Specific Score 36/50 Entity-Specific Score 38/50 Entity-Specific Score 52/65
E-Profile (30%) 73/100 S-Profile (30%) 72/100 G-Profile (40%) 80/100




HIGHLIGHT

ENHANCING Human Rights
LIVELIHOODS, | B.C:Lle:

2020

HUMAN RIGHTS REPORT 2015

LA

Human Rights -
Discrimination Prog ress - ‘ Unilever Basis of
Report - Preparation 2021

Working fercad Creating a fairer

hours labour . !
and more soaally : R For sustainability metrics selected for
inclusive world B ¥ s s I - independent assurance

Freedom of
association

Health &
safety

1828
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STRATEGIC COMPASS : UNILEVER

Win with our brands as a force for good, powered by purpose and innovation

’---------------------------------------------------------\
i Improve the Improve people’s health, Contribute to a fairer,

health of the planet confidence and wellbeing more socially inclusive world |
I Climate Protect and Positive Health and Equity, diversity Raise living I
| regenerate nature rid nutrition wellbeing and inclusion standards '

Deforestation-free supply €1 billion annual sales from Take action through our Achieve an equitable Ensure that everyone who Help equip 10 million young
chain in palm cil, paper and plant-based meat and dairy brands to improve health and inclusive culture by directly provides goods and eople with essential skills
board, tea, soy and cocoa alternatives by 2035-2027 and wellbeing and advance eliminating any bias and services to Unilever will earn 2030
by 2023 ey Equity and inclusion, discrimination in our at least a living wage or
Net zero emissions across Double the numberof | ;,E;c]mhm, ! hmlhnson people practices and policies income by 2030 a Pioneer new models to
our value chain by 2039 _ . 25% recycled plastic by 2025 products sold that deliver - rovide our employees with
positive nutrition by 2025 . Accelerate diverse Help 5 million small and g ible P t opti
We will focus or: representation at all medium-sized enterprises 6)2030 employment options
. + Genderequity . levels of leadershi grow their business by 2025 by
i ) . 70% of our portfolio to meet + Race and ethnicity equity P
| 100% sustainable sourcing of igned nutritional + Body confidence and i i
our key agricultural crops stan. by 2022 e e 5% of our workforce to be Reskill or upskill our
100% reusable, recyclable or ) . made up of peaple with o employees with future-fit
Replace fossil fuel derived pompos bl plastie . : Mentalwellbeing |~ 23 | disabilities by 2025 £, skills by 2025
n with re or packaging by 2025 95% of packaged ice cream + Hand hygiene \/ -
recycled carbon in all our tocontainnomorethan22g  + Sanitation Spend €2 billion annually
cleaning and laundry total sugar per serving + Oral health . with diverse businesses
B;oducl formulations by 2025 - » Skin health and healing worldwide by 2025

In'plem.el:\t_ water in zero non- E* DfPFCkﬂQEd 'ﬂeﬂfm"zmm Increase representation
5 [[eter] contain no more than ~ of diverse groups in our
in 100 locaticns in water- hazardous waste to servi 2025 S )
stressed areas by 2030 landfill in our 4 keal per ing by e, advertising

fies 85% of our Foods portfolio to

help consumers reduce their
salt intake to no more than
5g per day by 2022

Supported by: €1 billion Climate & Nature Fund
L B _ v b v B 0 0 |

Respect human rights

Respect and promote human rights an
the effective implementation of the UN Guiding Principles,
and ensure compliance with our Respensible Sourcing Policy

2 9 |

ess fundamentals l
i ' @ o i@ |
[
- )/ e RH (¢ . I
Business Safety Employee Product safety Responsible Responsible advertising Safeguarding Engaging with Responsible Committed to l
\ integrity at work wellbeing and quality innovation and marketing data stakeholders taxpayer transparency

.8 B B B B § & § § § § & § & & &R _§ &8 § &N §8 &8 N §N & &8 & § § _§ & _§ § § &8 § § &8 &8 & & § & & § &R _§ &8 N §N § §B &8 § B _§ |
See our Planet & Society Hub on unilever.com for more

Source : https://www.unilever.com/files/8f9a3825-2101-411f-9a31-7e6f176393a4/compass-strategy.pdf
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Q&As

kunchuda.disyabutra@bureauveritas.

”




BUREAU VERITAS

‘ Global Gold Class

S &P Global Rating

Professional
Services




Sustainability l

- P Achieving Net Zero

M Sustainability Performance
Nature-based Solution
Human Rights Due Diligence
Stakeholder Engagement
Assurance of Sustainability
Reporting

Frofessional Service and Capacity Building
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BIULDING A WORLD
OF TRUST

FOLLOW US

on social media
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WWW.BUREAUVERITAS.ES




