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Title of presentation

NOTICE: Proprietary and Confidential

All the content of this document (text, figures, lists, financial information, graphics, design,

diagrams, as well as other graphic elements and/or audio and videos), whichever the format used
(paper or electronic), is confidential and proprietary to Havas Media Group. This document includes
ideas and information based on the experience, know-how, intellectual/creative effort of Havas Media
Group. For these reasons, this material shall not be used, reproduced, copied, disclosed, transmitted,
transformed, commercialized or communicated, in whole or in part, neither to third parties nor to the
public, without the express and written consent of Havas Media Group.

Havas Media Group © All rights reserved

This presentation is not a contractual proposal and has no binding effects for any Havas Media Group
company until a final and written contract is entered into between the parties.
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Can you be the brand that’s remembered, not just for your
product or campaign, but for how you take care of people at the
moments that matter to them ’




BRANDS ARE CRITICAL TO

WINNING THE FIGHT AGAINST THE PANDEMIC

Percent who agree

Our country will not make it through this
crisis without brands playing a
critical role in addressing the
challenges we face

1

62..

Overall, | think brands and
companies are responding more
quickly and effectively to the
pandemic than the government is

1

99




PRODUCE PRODUCTS THAT CAN HELP

Percent who want each from brands Percent who agree

[l Brands must do this to earn or keep my trust [] | hope brands will do this, but there is no obligation

Shift to producing products that Offer free or lower-priced | am just not paying attention to
help people meet products to health workers, new products right now unless
the challenges high-risk individuals and those they are designed to help
whose jobs have been affected me with my pandemic-

related life challenges

89. 89.




COMMUNICATE HOW YOU’RE HELPING

Percent who want each from brands

Il Brands must do this to earn or keep my trust [] | hope brands will do this, but there is no obligation

Keep the public fully informed
regarding how the brand is
supporting and protecting their
employees and customers

Keep the public fully informed
regarding changes in how the
brand is operating and in how to
gain access to its products and
services

89.

88.




BRING PEOPLE TOGETHER

Percent who want each from brands

Il Brands must do this to earn or keep my trust [[] | hope brands will do this, but there is no obligation

Connect people and help them Use social media channels to
stay emotionally close facilitate a sense of
community and offer social
support to people

83.
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CASA
TARRADELLAS

Casa Tarradellas fabrica mascarillas con el
envase de las pizzas

deOsons

coromavirus, Utiliza las laminas PET transparente can as que

envasan fas pizzas.

te 1 empres. utlizando 1 tecnologiay
experios, han labocado dos prototipos
at 20 ya b encregado 1.500 unldades e
mmml—nlmmm comasoa el Consorct

Casa Tarradellas se une a la tendencia de acciones de RSC adaptando sus
productos a las necesidades de sanidad.

MORE VIDEOS

» o) 0:15/020 [cc]

BBVA

BBVA Estamos aqui para ayudarte

sesed Maard+ Funba+ Opnidns Doporeas Ouviae Cura Cavcle Mutors Viiers  Playe Bovosiars Mis 3

BBVA dona también 25 millones de euros para material
samtano para la lucha contra el coronavirus

Préstamos.inmed
preconcedidos Mantingues

les distancies

(també a casa)

e

magan 0 n sede corzorune o BEVA 0 Mac - €

i)

I8 [ RV

v

BBVA refuerza la comunicacién de sus servicios digitales y la atencién al cliente de sus asesores,
quienes estan teletrabajando con el lanzamiento de una nueva pieza, ademas de anunciar que
realizard una donacion de 25 millones de euros para la lucha contra el coronavirus.

https://www.lavanguardia.com/local/catalunya/20200327/48116745697/casa-tarradellas-fabrica-mascarillas-
nvases-pizzas-coronavirus-sanitarios-osona.htmi

202003251453 _noticia.html
https://www.youtube.com/watch?v=geyWIsbl1Z8&feature=youtu.be
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https://www.lavanguardia.com/local/catalunya/20200327/48116745697/casa-tarradellas-fabrica-mascarillas-nvases-pizzas-coronavirus-sanitarios-osona.html
https://www.abc.es/economia/abci-bbva-dona-tambien-25-millones-euros-para-material-sanitario-para-lucha-contra-coronavirus-202003251453_noticia.html
https://www.youtube.com/watch?v=qeyWIsbI1Z8&feature=youtu.be

NESTLE -
#TORRIJACHALLENGE

TOYS R US

@ rormuscsic @
Si tu hijo
se sube por
L des, Poderosa
yole haré Jolveraen iPARTICIPAR ES COMPARI U TRRUA
Compania. ijos o5,
o un gran maestro MUY SEnCiLLo! #TORRIJACHALLENGE \
4 L)
[1 JEEEE
BREPARA TUS.10RRUAS CON LA LECHERA
¥ DECORALAS CON TU TOQUE PERSONAL
v NESTLE POSTRES
St =
e e
o TACEPTO EL RETO!
)
: - S VR
Srifiis Tovifius ,

La marca de juguetes lanza una serie de graficas adaptadas al contexto, enfocando
su comunicacion a la situacién de agobio que sufren los padres vs el

s " Nestlé explota la tendencia de los challenges entre usuarios, asi como de la tendencia de dedicarse
entretenimiento de los hijos.

mas a la cocina y probar nuevas recetas.

https://www.instagram.com/stories/highlights/17850121402949074/?hl=en 1 1ANJAC
https://www.youtube.com/watch?v=D70-qygVxTQ LIFAVIND
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https://www.youtube.com/watch?v=7nvmVIYiKQ8



https://www.youtube.com/watch?v=7nvmVlYiKQ8
https://www.instagram.com/stories/highlights/17850121402949074/?hl=en
https://www.youtube.com/watch?v=D70-qygVxTQ

RECOPILATORIO ACCIONES DE RSC

MARCAS, 2:S0LI
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https://www.puromarketing.com/marcas-solidarias-coronavirus

SAMSUNG FAIRY

Corpurativa » Ciudadania Corporativa n/'l\l fairyespana Ahora més que nunca, tu

Materiates de Prensa » Nutas de Prens: "  ayuda es esencial. Colabora con la
Fed i6n Espafiola de Bar de

Samsung y Save The Children Almerios e fosbalor. E6un
mensaje de Fairy.

unen fuerzas para acabarcon la =

emergencia educativa en los Es un un mensaje de @ toowimied

1dia 1Megusta Responder

hogares sin recursos

26032020 couPMTR

+ L OY0QUaMa A tu a0 Quisre resolver 145 CONSBCLENGIE SOCI0ECONGNICaS C2usadas pur el
COVID9 en las famillas valnerables.

+ Paraella Samsung facilitard ef scceso a a tecnalogia de 400 hogares ara que kos menares
puedan continuar con su formacién scadémica desde casa

Madrid, 26 de marzo de 2020, Cama toda criss, la emergencia sanitarla provocada

por el coranavirus es especialmente sensible entre 65 colectivos més vulnerables,

oQv W

Les gusta a roslib3 y personas mas
WACE UN DiA

especialmente por las consecuencias sacioecondmicas derivadas de la pandemia. Por
ells, entidades sociales camo Save The Children estan centrando sus esfuerzos en

Afade un comentario.

Samsung y Save the Children unen fuerzas para que los nifios unen fuerzas para
que los nifios de las familias sin recursos continden su formacion. La compafiia

facilitaré el acceso a la tecnologia a 600 hogares. Fairy colabora con la Federacion Espafiola de Bancos de Alimentos en fesbal.org..

. . < IWWW.§ . -| 1 1AN/AC
https://news.samsung.com/es/samsung-y-save-the-children-unen-fuerzas-para-acabar-con-la-emergencia- https:/} instagram.com/p/B-b0zs5A0NY 1 1\VIND
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https://news.samsung.com/es/samsung-y-save-the-children-unen-fuerzas-para-acabar-con-la-emergencia-educativa-en-los-hogares-sin-recursos
https://www.instagram.com/p/B-b0zs5AOhI/

BANKIA

Bankia lanza la campaia "Ponerse de cara" en
apoyo a todos los profesionales que
contindan trabajando

cellnex™

© prosecun " acciona [e>o)

Barxia

o

Epwvunom AR renfe M

w0y o
i, COREAL

&%

Las consecuencias que estd acarreando la importante crisis
sanitaria que vive Espafa por el coronavirus estan provocando
un imi de incerti lizada sobre el futuro
mas préximo que nos espera, y sin duda una de las mayores
dudas existentes involucra al estado en que la economia
quedaré una vez pasada la pandemia. Sin embargo, son muchas

https://www.marketingdirecto.com/anunciantes-general/anunciantes/bankia-lanza-la-campana-ponerse-de-cara-

en-apoyo-a-todos-los-profesionales-que-continuan-trabajando

https://www.instagram.com/p/B-b0zs5A0hI/

1 1AN/AC
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https://www.marketingdirecto.com/anunciantes-general/anunciantes/bankia-lanza-la-campana-ponerse-de-cara-en-apoyo-a-todos-los-profesionales-que-continuan-trabajando
https://www.instagram.com/p/B-b0zs5AOhI/
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Look to China for
glimpses of how to
customers adjust
to - and feel safc in! -
a post-coronavirus
world.

ﬁ | TREND-WATCHING
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CINCINATTI =
COMERCIO LOCAL

La ciudad de Cincinatti empieza empieza a trabajar en la
recuperacion de la ciudad, con lo que ha creado este perfil para
apoyar al pequefio comercio e incentivar compras ahora para
disfrutar en el futuro y asi el comercio local pueda sobrevivir
durante estas semanas.

COUNCIL

E!& YouTube 1

NBC lanza una iniciativa para dar apoyo psicolégico a la sociedad en este momento donde el
confinamiento empieza a tener efectos en la salud mental de las sociedad, lanzando un nimero
telefénico de apoyo para que la gente pueda llamar cuando lo necesite.

https://www.instagram.com/curiositycincy/?hl=es /

https://www.youtube.com/watch?v=Sz_RNMVD6Jc&feature=youtu.be : ::A \‘VIIA \S
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https://www.instagram.com/curiositycincy/?hl=es
https://www.grab.com/sg/safety/covid-19/grabcare/
https://www.youtube.com/watch?v=Sz_RNMVD6Jc&feature=youtu.be

JACK DANIEL’S VERIZON PAY IT FORWARD

Payitforward “*

o

Dave Tunein@Verizon ¥

this Thursday

Matthews 5pmPST/8pmEST

Verizon ha lanzado una serie de eventos en streaming para que la gente se una a ellos desde
casa. Los usuarios deberan tagguear a sus negocios locales en cada convocatoria, donde la
marca los invita a hacer compras por avanzado para apoyar el comercio local. A cambio, la
empresa donara 2.3m$ para apoyar a este sector tan afectado por la crisis.

Una pieza mediante la curacion de contenido de usuarios, en los
que demuestran que se puede mantener el contacto social en
tiempos dificiles como este.

https://www.youtube.com/watch?v=nmVRFui61U4&feature=youtu.be https://www.youtube.com/watch?v=Sz_RNMVD6Jc&feature=youtu.be : ::A \‘VIIA\S
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https://www.youtube.com/watch?v=nmVRFui61U4&feature=youtu.be
https://www.youtube.com/watch?v=Sz_RNMVD6Jc&feature=youtu.be

THE WEATHER CHANNEL
) it B

With distance learning, we know suddenly turning your

home into a classroom is tough. Let The Weather
Channel be your children's science lab!

Every day at :50 past the hour, we'll have lessons
specifically targeted to school-age kids.

0:28 60.4K views

Con los nifios forzados a quedarse en casa, el Weather Channel ha
adaptado su contenido para dedicar una hora de su programacion a
emitir contenido educativo para los nifios.

BUDLIGHT - OPEN POR TAKEOUT

Ll
'

Now, more than ever, we need
to serve those who serve us.

It’s time to support every employee across
America whose job depends on the success
and survival of bars and restaurants.

So starting today, bars and
PIEE T BUD LIGHT restaurants can join the list at

to let the world know that together,
we are open for takeout.

Ademas de donar mas de 5M$ a la Cruz Roja, Anheuser-Buch ha anunciado que dirigira su
inversion de patrocinios en deportes y entretenimiento a apoyar diversas iniciativas para combatir
la crisis provacada por el COVID-19. Ademéas empezara a producir botellas de plastico para
emobtellar desinfectante de manos.

Entre sus diversas iniciativas, ha creado esta plataforma para ayudar a sus partners de su canal
HORECA para destacar a aquellos que estan haciendo delivery de comida.

https://www.youtube.com/watch?v=nmVRFui61U4&feature=youtu.be

www.Budlight.com/openfortakeout : ::A\‘vlln\s
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https://www.youtube.com/watch?v=nmVRFui61U4&feature=youtu.be
http://www.budlight.com/openfortakeout

WEIGHT WATCHERS AVIATION GIN

Ryan Reynolds & v
@VancityReynolds
# Pinned Twoet

Until May 1st, for every bottle of Aviation ordered online,
we'll donate 30% of proceeds as a tip to your bartenders
- who REALLY miss you btw. Visit
AviationGin.com/delivered #TipYourBartenders
#StayHomeSaveLives

Aviation American Gin @ @

Do your part

= servedus

We're available at home - where we hope

you are right now - but your bartenders

miss you. So we've started a tab by donating
$15K to the United States Bartender's

18 490

MORE VIDEOS

P o) 054/108 . & YouTube I3

Esta marca de ginebra, lanza una accién con Ryan Reynolds como spokesman para lanzar una
iniciativa en la que donara dinero para apoyar a los bares.

La empresa ha lanzado una serie de contenidos online para que la

gente pueda seguir sus programas de control de peso y sobre todo

mantener una red de apoyo psicolégico durante esta época de

reclutamiento en el que el aumento de peso es una preopucacion

entre la sociedad por la falta de actividad fisica y el cambio de

habitos.

https://youtu.be/2pm4Eq72P4E https://twitter.com/AviationGin : ::A \‘VIIA \S
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https://youtu.be/2pm4Eg72P4E
https://twitter.com/AviationGin

MC DONALD’S UNSPLASH

Darshan Gajara n . ]
s @WeirdoWizard Q 1. v\j‘.v\ﬁs(‘?:lill)l-.lﬁ E
What a beautiful interaction this is from @unsplash to Love this idea @kirillz @unsplash — Noticed it on your
demonstrate social distancing to prevent the spread of homepage today and added it straight to Carbonmade
#COVID19

"Social Distancing"

There's a reason why Unsplash is such a beloved
community product. Kudos to their team @

] o C

ov 2]
2184123 views

0:04 758 views

1113 PM - Mar 21, 2020 - Twitter Web Apg

Mc Donald’s como tantas marcas, se unen al reto #200challenge,

separando los arcos de su log. - .
P 9 El banco de imagenes Unsplash, también se une al reto #200challenge, pero separando las
imagenes entre ellas de los resultados de las busquedas.

https://youtu.be/x07byU2mxQM https://twitter.com/AviationGin : ::A \‘VIIA \S
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https://youtu.be/x07byU2mxQM
https://twitter.com/AviationGin

HYUNDAI ASSURANCE ITV - BRITAIN GET TALKING

?ﬂi‘ﬁ“ﬁMessageT°T“e“a“ mﬂ”
TH 6a=layg

MORE VIDEOS
»
¥RrifainGetTalkina

> o) 038/100 @ & Youlube I3

Como parte de diversas iniciativas para combatir el problema de soledad entre los ingleses, la
televisora ITV ha lanzado varios mensajes en sus principales programas, promoviendo una linea
Hyndai lanza una accion para apoyar a todos aquellos que han de apoyo telefénica para que aquellos que estan pasandolo mal por la soledad y la dureza del
comprado uno de sus coches o estan por hacerlo, asegurando que confinamiento, puedan pedir ayuda y asistencia.
estaran protegidos en caso de no poder hacer frente a los pagos.

https://www.youtube.com/watch?v=ZEcHrFkgrpM&feature=youtu.be https://youtu.be/bHzFOhX-GsM 1 INAYAS
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https://www.youtube.com/watch?v=ZEcHrFkqrpM&feature=youtu.be
https://youtu.be/bHzF0hX-GsM

MERCEDES BENZ
s, &

Thanks to everyone giving their best. @
#flattenthecurve #stayhome

Mercedes-Benz & @Me sBenz - Mar 19 DE
The safety systems of our vehicles can't protect family and friends fr
the current health situation. To #flatt € , we need to do more. Try

(o stay at home and visit our Facebook, Instagram and LinkedIn to make
) easier.

#stayhome

Mercedez Benz lanza este spot adecuando el mensaje para
incentivar a la sociedad a quedarse en casa.

NIKE — PLAY INSIDE

Tiger Woods & W 4
= Cristiano Ronaldo & @Cristiano - Mar 21 DH Now, more than ever, we are one team
If you ever dreamed of playing for millions around the world, now is y

chance. Play inside, play for the world.

IF YOU EVER DREAMED OF PLAYING
FOR MILLIONS AROUND THE WORLD,
NOW IS YOUR CHANCE.
Play inside, play for the world.
p vt o TR AP 2]
e ! IF YOU EVER
DREAMED OF
PLAYING FOR
MILLIONS AROUND
THE WORLD,
NOW IS
YOUR CHANCE.

Phay v,y o the workd

A

Nike has released a campaign to stress the need for social distancing during the coronavirus.

The ad states: "If you ever dreamed of playing for millions around the world, now is your chance.

Play inside, play for the world."

Within an hour of its release, a batch of Nike athletes had posted the ad on their social media
channels, including Cristiano Ronaldo, Tiger Woods and Carli Lloyd..

https://twitter.com/MercedesBenz/status/1242150586893680642

https://youtu.be/bHzFOhX-GsM

1 ANVZA C©
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https://twitter.com/MercedesBenz/status/1242150586893680642
https://youtu.be/bHzF0hX-GsM

HEINZ BURGER KING - BELGICA

BREAKFAST ISN'T
GOING ANYWHERE.

Over the next 8 weeks, Heinz and our partner
Magic Breakfast are committed to providing
12 million free breakfasts for the many
schoolchildren who still need them the most.

5T 1040

When Belgium announced that its fast food restaurants should be closed until 3 April, a Burger
King restaurant in the country crossed out 'of the Whopper' from its slogan and added 'stay’ on

With the closure of the nation’s schools, Heinz is still committed to top of the word 'home"'.
providing 12 million free breakfasts to the children who need them
most. Thus, the 'Home of the Whopper' became 'Stay Home"'.

That's one meal a day, five days a week during the next eight
weeks.

https://youtu.be/bHzFOhX-GsM : ::A \VIA\S
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https://youtu.be/bHzF0hX-GsM

SEATTLE CITY = TILL WE BUDWEISER - ONE TEAM
DINE AGAIN

Budweiser redirects sport and
entertainment spend into non-profits

T2 e

[=]=]]0]]a)
D :N:E @ ld g rn
2 shifting our sports investments
(Agwh geaﬂe to help our he on the front lines
..THERE'S GIFT CARDS
[ /]
T2 We
=D:I:N:E= help promote o [ SR D RRELTARE
IV
CAgal Geatlle
Seattle has been in the center of the Covid-19 crisis — with the local economy taking Budweiser anuncia que redirigira la inversion de los patrocinios de deportes a ONG'’s como la
a hit. Launched in conjunction with some local Seattle restaurants, 'Til We Dine Cruz Roja.

Again is designed to give locals a streamlined way to buy gift cards for their favorite
restaurants. With a near ‘stay-at-home’ order, many don’t feel comfortable getting
take out or even delivery. Gift cards, on the other hand, can help ensure the future
success of the city’s thriving scene. And well, when we come through all of this, we
all will be ready to go out for a great meal among our friends as well.

https://www.youtube.com/watch?v=3_t9niMNkdg HIAVAS

https://www.thedrum.com/news/2020/03/26/budweiser-redirects-sport-and-entertainment-spend-non-profits |Iv| E DlA G ROU p

https://tilwedine.com/



https://www.youtube.com/watch?v=3_t9niMNkdg
https://www.thedrum.com/news/2020/03/26/budweiser-redirects-sport-and-entertainment-spend-non-profits
https://tilwedine.com/

MEITUAN - DELIVERY

Chinese food delivery giant offers
paper ‘shield’ to diners to protect
them against coronavirus

GET YOUR
DAILY BUSINESS
NEWS FiX

RIGI

' doath ot

AW rpornes 10,000 08
prime minter warms of
rsing ‘nationasst
ineects

Con la vuelta de los chinos a sus trabajos, la empresa de delivery
de comida Meituan, ofrece con los pedidos una estructura de cartén
protectora para comer con “seguridad”

MINECRAFT & MICROSOFT

f v o ¢

(™) How T woRks CLASS REsouRces &5 communry % suprort ® wmrcuassroom

< 8L0G

Microsoft extends access to
Minecraft: Education Edition and
resources to support remote learning th

March 10, 2020 | Getting Started, remote learning

AsC hoo dos: the world, many gto

engaged. p and students stay
June 2020 for 3l ed d
and request access to Minecraft,

X of
a valld Office 365 Ed: account. Please fill out this form to verify your account

As COVID-19 concerns prompt school closures around the world, many educators are turning to
remote learning to keep students engaged. To help teachers and students stay connected to the
classroom, Minecraft: Education Edition is now available through June 2020 for all educators and
learners who have a valid Office 365 Education account. Please fill out this form to verify your
account and request access to Minecraft

https://www.cnbc.com/2020/03/12/coronavirus-meituan-launches-paper-shield-to-
protect-diners-in-

china.html?utm campaign=Sophie%20lotD&utm_source=hs_email&utm_medium=e
mail&utm_content=85371387& hsenc=p2ANqtz-
8nP2BntknDOk3jbdKpsJTc_V20gMZ5yi8pYk-ONJC-
1308ZBIqtG4KNK6FFtnkXv6eHSTobLI2ZwHHK43G2sSI8gtKMmHaUScLt_3umNBx

https://education.minecraft.net/blog/microsoft-extends-access-to- 11 AVZ/A &
minecraft-education-edition-and-resources-to-support-remote-learning/ 1ITAVIND
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https://education.minecraft.net/blog/microsoft-extends-access-to-minecraft-education-edition-and-resources-to-support-remote-learning/
https://www.cnbc.com/2020/03/12/coronavirus-meituan-launches-paper-shield-to-protect-diners-in-china.html?utm_campaign=Sophie%20IotD&utm_source=hs_email&utm_medium=email&utm_content=85371387&_hsenc=p2ANqtz-8nP2BntknD0k3jbdKpsJTc_V2OgMZ5yi8pYk-ONJC-13O8ZBlqtG4KNk6FFtnkXv6eHSTobLl2ZwHHK43G2sSI8gtKMmHaUScLt_3umNBxd8h0WXY&_hsmi=85371387

VIRGIN MEDIA LAND ROVER & RED CROSS

@70 Youlube T3

o) ——@ 0:57/1:00

Jaguar and Land Rover have deployed more than 160 vehicles globally to support emergency

response organizations during the coronavirus crisis.
Virgin Media’s new film celebrates the ingenious, whacky and

wonderful ways the public are all staying connected; featuring A total of 57 vehicles, including 27 New Land Rover Defender SUVs, have been issued to the
funny, light-hearted and feel-good moments that have been shared British Red Cross to deliver medicine and food vulnerable people across the UK who now need
on social media in recent weeks. additional support due to social distancing rules.
https://www.youtube.com/watch?v=T3Eom0ZmkSA&feature=youtu.be .
https://youtu.be/cLWMINnQqOVE 1

1 AN/A C
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https://youtu.be/cLwMlnQqOVE
https://www.youtube.com/watch?v=T3Eom0ZmkSA&feature=youtu.be

SESAME STREET LAND ROVER & RED CROSS

@70 Youlube T3

Sesame Street is leveraging its knack for relaying important messages to children in an
absorbing way, as it builds on its Caring for Each Other initiative to help parents and

children during the coronavirus pandemic Jaguar and Land Rover have deployed more than 160 vehicles globally to support emergency
. ) R N response organizations during the coronavirus crisis.

To help support families through this trying time, the team have created animations to P 9 9

encourage them to stay physically and mentally healthy A total of 57 vehicles, including 27 New Land Rover Defender SUVs, have been issued to the

Available in 18 languages, the spots are to be distributed through a range of partner in Briti R .
. ; . e ritish Red Cross to deliver medicine and food vulnerable people across the UK who now need
the US, and globally, including HBO, PBS KIDS and local PBS stations, Univision, the additional support due to social distancing rules.

Ad Council, YouTube, Sesame Street in Communities partners, and international
broadcast partners.

https://youtu.be/lyQn0z6xa8ll https://youtu.be/cLwMINQqOVE I11AV/A C
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https://youtu.be/cLwMlnQqOVE
https://youtu.be/yQn0z6xa8II
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