
R E S E A R C H

gEt EngAgEd in polAnd
A FEW compElling FAcTS 
For A rETAilEr
November 2016

Real Estate
for a changing world



2 BNP Paribas Real Estate

Stable fundamentals and the commitment of Polish people has enabled the 
country to not only avoid the 2008 financial crisis, but continue to develop and 
thrive at a much faster pace than the EU average. 

These factors underpin the high potential of Poland as a country for retail expan-
sion. Whilst some aspects remain underdeveloped, others are becoming more 
competitive. Yet, even in some niche concepts, there is still room for smart  
development based on direct expansion, effective franchising patterns or via the 
acquisition of existing brand networks.

STrong popUl ATion BASE

5th largest population in the eu1

millioN
inhabitants

agglomerations with a population above half 
a million, of which 2 urban areas above 2 million 
inhabitants and 2 above 1 million inhabitants.38.5 8

*Excluding the UK
Source: Eurostat
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ThroUghoUT ThE lAST 25 yEArS, polAnd hAS UndErgonE 
A rEmArkABlE TrAnSFormATion From A STATE-oWnEd 
rEgimE To An opEn-mArkET Economy.

HERE ARE A fEw fACtS And figuRES which speak louder thaN words,  
coNfirmiNg attractiveNess of polaNd as a destiNatioN for New braNds.
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Solid  Economic FoUndATionS

The average unemployment rate 
in large cities is very low, much 
below the national level which 
stands at 8.3% in September 2016.1

Poznań – 2.1%
Warsaw, Katowice – 3.0%

Wrocław – 3.1%
Gdańsk – 3.8%
Kraków – 3.9%

Since 2007, Poland has been and will 
continue to be the largest beneficiary 
of EU funds attracting €102 billion 
between 2007-2013 and €106 billion 
between 2014-2020.

the cumulative growth

of the Polish economy exceeded

over the last 10 years vs. 7.8% 
across the Eurozone.3

Poland records a positive trade balance 
trend with exports hitting €42.5 billion 
(7.8% y/y growth) and imported €41.6 
billion (3.9% growth) in 2015.1

Kraków was voted the 1st in Europe 
and 9th globally as the world’s most 
attractive city in Tholon’s Top 100 

Outsourcing Destinations 2015. 
The sectors of Business Process 

Outsourcing, Shared Service Centres, 
Information, Communication, 
Technology and Research & 

Development have been growing at 
approx. 20% per annum over the last 

few years.5 

according to EY’s 2016 European Attractiveness Survey, 
Poland ranks 5th in terms of the number of FDI projects 

and 2nd in terms of FDI-related job creation. 

Daimler is investing €500 million in a 
new motor manufacturing plant. It will 
be the company’s second engine plant 

outside of Germany. The decision follows 
moves by Volkswagen, Fiat, Toyota and 
General Motors who have all already 

invested in Poland. 

With a 1.5 million student pool, 
Poland is a popular destination among 

international players looking to establish 
research & development centers. 

Companies such as Samsung Electronics, 
Sanofi, GE Engineering Design Center, 

Roche and Delphi have already opened 
large R&D hubs.

Google has three R&D centres in 
Poland: Wrocław (2005), Kraków 

(2007) and Warsaw (2011). In 
2015, the company also opened 

Campus Warsaw, a site promoting 
start-ups.

an international Zalando hub will be 
located in Szczecin (120,000 sqm of storage 
space) in addition to the two fully-operating 
Amazon hubs servicing CEE already in place.

inVESTorS’

conFidEncE

billioN

the volume of gDp 
in polanD

unemployment rate

economic growth
in 2015

in 2015 (7th in the EU), 
surpassing Belgium and Austria.2

€428 45%polAnd
2.2%

3.6%

EUrozonE

€42.5 billion

€41.6 billion
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All 
spurring 
retAil 
mArket!

A foreign tourist spent on average

€402
during their stay in Poland in 2015, 
yet visitors from overseas (USA, 
Canada, Japan, or Australia) spent 
€1,238. Approximately 54% of 
the total tourist expenditure was 
dedicated to retail and catering.1

The number of 4* hotels increased from 180 in 2011 to 
321 in 2015. In the 5* category, the number grew to 57 
by the end of 2015 from 45 in 2011.

Booming ToUriSm m ArkE T

millioN

millioN

NO. OF HOTELs BY sTaNDaRD

NO. OF HOTEL BEDs IN sELECTED CITIEs

Source: GUS

International airports

tourist traffic has been 
thriving in polanD 

the number of 
passengers serviceD at 
international airports

the hotel market is booming

grew in total by 

48% 
over the last 5 years,  
reaching 30.4 million in 2015.4

Warsaw and Kraków lead the 
way and achieved 3 million 
and 2.9 million.1
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Warsaw
(Chopin, Modlin)

Gdańsk

Kraków 14%

12%

45%

WaRsaW
12,094
(73 hotels)

TRI-CITY
4,713
(68 hotels)

KRaKÓW
9,206
(133 hotels)

WROCŁaW
4,389
(49 hotels)

€402
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€11,751

The purchasing power in 
large cities is 15-25% higher 
than the average for Poland.6

rE TAil  m ArkE T  indicATorS 
And pErForm AncE
purchasing power

people Declaring 
possession of liquiD 
assets between 
€1-8 million

75% are residents of  
the Warsaw agglomeration.7

people earning 
more than 
a million per 
annum

Luxury and premium car sales 
surged by 21% y/y over 2014/2015, 
with BMW maintaining the leading 
position. Jaguar and Lexus recorded 
the highest increases at the level of 
49.1% and 45.9% respectively.9

Yet the indicator for large cities is 15-25% above  
the average and in case of best centres, performance 
can be even higher.

The highest turnovers are achieved in Warsaw, 
especially in services and health & beauty, recording 
of €10,824 per sqm/year and €6,144 per sqm/year.

Sales by fashion retailers in the capital city stand at 
€2,844 per sqm/year.10 

DENsITY OF POLEs WITH  
MIN. 1 MILLION PLN INCOME

TuRNOvER IN sELECTED RETaIL CaTEGORIEs avERaGE 
vs. WaRsaW IN 2015
€ per sqm/year

PuRCHasING POWER IN sELECTED 
CITIEs vs. avERaGE (2014)6

Source: Treasury offices

Source: PRCH Turnover Index

the overall 
turnover

more than

per sqm/year

per person
per annum

€2,352

Purchasing power in Warsaw 
constitutes 20% of the total 
purchasing power of Poland.6

In 2015 the purchasing 
power in Warsaw was 18% 
higher than in Prague.6

47,000

19,827

NO. OF POLEs WITH MIN. 1 MILLION PLN OF aNNuaL INCOME

Source: Treasury offices

11,916
2010

11,493
2009

13,488
2011

13,349
2012

14,600
2013

16,513
2014

19,827
2015

0 5,500

3,384 
millionaires
in Warsaw8

Warsaw Poland

€2,352

€1,932

€1,980

€2,928

€4,596

€5,316

€3,204

€3,000

€2,844

€3,528

€6,144

€10,824

Average all
categories

Food/groceries/
supermarket

Fashion &
accessories

Household appliances
& accesories

Health & beauty

Services

LuxuRY / uPMaRKET GOODs saLEs

€3.4bN 
13% y/y increase7 

€11,22
2

WARSAW

€8,225
WROCŁAW

€8,090
KATOWICE

€8,163
POZNAŃ

€6,170
POLAND
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sC Hs sC Hs sC Hs

Accessories & Jewellery

Children & Maternity

DIY na na

Electronic equipment

Fashion - lingerie

Fashion - men

Fashion - mixed

Fashion - women

Health & Beauty

Home Accessories

Homeware na na na

Leather & Bags

Multimedia na na na

Shoes

Sport equipment

rE TAilErS’  m ATriX 

minD  
tHe gAp!

There are approx. 1,250 brands operating 
in Poland, which is twice as less than in 
mature Western European markets. 

The top 350 brands occupy 
well over 75% of GLA of 
existing shopping centres.

have entered Poland  
between 2015 – H1 2016, 
with only 5 withdrawals.

Sources:
1. GUS / 2. Eurostat / 3. BNP Paribas / 4. Civil Aviation Authority / 5. ABSL / 6. GFK Purchasing Power / 
7. Treasury offices / 8. KPMG / 9. premiummoto.pl / 10. PRCH

mature 

prospective

extensive

na – not applicable

SC - shopping centre

HS - high streets

tHE mARkEt SuCCESS iS HEAvily 
dEpEndEnt on tHE following fACtoR 
mAtRix: 

OPPORTuNITIEs FOR sELECTED RETaILER CaTEGORIEs 

up
mArket

mAss 
mArket Discounters

branDs
in polanD

arounD newcomers1,250 50

Operational business model  
(own stores, take-over of existing 
brand(s), multi-brand reseller, 
master franchisee, franchisee).

Offer & assortment 
adjusted to local 
conditions.

Existing 
and future 
competition.

Legal 
and tax 
framework.

Network 
(location grid).
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carefully verified, however the authors of the report shall not be 
held liable for any damage or loss which may arise from the use 
of the data published. Reproducing, modifying or using any of 
the contents hereof without the permission of the authors of the 
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BNP Paribas Real Estate Poland Sp. z o.o.
Atrium Tower, al. Jana Pawła II 25
00-854 Warsaw, Poland 
Tel.: +48 22 653 44 00
www.realestate.bnpparibas.pl

BNP Paribas Real Estate is part of  
the BNP Paribas Banking Group
KRS 0000123245 Sąd Rejonowy dla 
M. St. Warszawy, XII Wydział Gospodarczy KRS, 
Regon 011890235, NIP 527-11-37-593 

Capital: 14,200,000 PLN

The Klif Shopping Centre
Gdynia, Poland
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One of the leading international real estate providers, offers its clients a comprehen-
sive range of services that cover the entire real estate lifecycle: property development, 
transaction, consulting, valuation, property management and investment management.

Our 3,800 team members, active in 36 countries, provide you with specialist knowledge 
of their markets and implement global real estate strategies using local solutions.

BNP Paribas Real Estate in CEE region provides the following services: Letting Advi-
sory, Property Management, Capital Markets and Valuation for all commercial asset 
class whether logistic, office or retail. All departments are furthermore complement-
ed by a Research Department providing clients with ad hoc reports and data, enabling 
suitable long-term business decisions.

Bnp pARiBAS REAl EStAtE

6BUSinESS linES
in Europe

A 360°vision
EuROPE
FRaNCE
BELGIuM
CZECH REPuBLIC
GERMaNY
HuNGaRY
IRELaND
ITaLY
JERsEY
LuxEMBOuRG
NETHERLaNDs

POLaND
ROMaNIa
sPaIN
uNITED KINGDOM

MIDDLE EasT / asIa
aBu DHaBI
DuBaI
HONG KONG

aLGERIa *
ausTRIa
CYPRus
EsTONIa
FINLaND
GREECE
HuNGaRY **
IvORY COasT *
LaTvIa
LITHuaNIa
MOROCCO

NORTHERN IRELaND
NORWaY
RussIa
sERBIa
sWEDEN
sWITZERLaND
TuNIsIa *
TuRKEY
uKRaINE
usa

* Coverage via our alliance in Morocco 
** Covering Transaction, Valuation & Consulting

main locations Alliances

www.realestate.bnpparibas.pl
@BNPPRE
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BNP Paribas Real Estate Poland Sp. z o.o.
Atrium Tower, al. Jana Pawła II 25
00-854 Warsaw, Poland 
Tel.: +48 22 653 44 00
www.realestate.bnpparibas.pl


