Target participants

Those who want to acquire analytical and
planning skills to build a strategy centered
on social media

Training company

Bineex Japan

September 30, 2020 (Wed)

® 9:30-17:30

CCl France Japon (Tokyo)

Japanese

55,000 JPY (tax excluded)
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Objectives

. Develop a better understanding of different social media use for B
toB&BtoC

. Organize your Social Media strategy and campaign logically and
effectively based on Data-Driven Marketing

. Understand the difference of social media marketing campaigns in
Asia & European, US market.

. Plan a path with your offline sales actions & online action

Methodology

. Datalistening & analysis
. Understand trends in Japan and overseas
. Develop marketing approach taking consumer insights into account

Program details

1. Understanding the SNS Business Management

. Understanding the different SNS ( Aim & specs)
. Understanding the key audience & Persona

. What is a customer journey on social media

2. Keys to successful SNS Marketing

. Understanding & Define the purpose of your campaign
. Understanding insights based on data

. What is successful contents?

3. Data driven marketing

. Reading and understanding the data, how to successfully use it

. How to make contents strategy and get ideas by data
(personalization, useful ideas, purpose based, globalization)

4. Risk Management on Social Media

Strong points

Understand data centered communication with consumer insights.
Dos and don'ts.

Profile of the facilitator

Kayo HATTORI

Kayo is the senior advisor of Bineex Japan, and is specialized in
creative SNS content marketing and consumer trends. Based on her
worldwide experience in international marketing at Asahi Kasei &
L’Oreal, she co-founded Datawords Group, a e-multicultural
technology company. She helps several multinational companies
expand their activities worldwide with creative & fun marketing
strategies/solutions focused on local culture and trends.
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